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people are directly
employed by businesses,
including the many arts
and cultural organizations,
at Seattle Center.
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in tax revenues go to state and

local governments as a result

of the business activity at
— Seattle Center.
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Seattle Center is a
major regional
destination, with about
42% of visitors coming

from King County,

14% from other areas of
Washington and 44% from out
of state.
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spent by visitors in
the local economy as
a result of their visits
to Seattle Center.
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of visitors:ito Seattle Center
indicated that the primary
reason for their trip was

to attend a performance,;
exhibition or event.
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in total revenue from
business activity among
the many non-profit and
for-profit businesses on
Seattle Center grounds.

FOR MORE INFORMATION



INPARTNERSHIP WITH

seattlecenter
foundation

Actively inspiring community
engagement to support and
promote Seattle Center.

SEATTLECENTER.ORG
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